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e are specialists in discovering
unique aned exclusive venves aned
locations that are the perf

St for corporate and private

events as well as for commerce
r "

pliote, filie and TV shoois

Masterful marketing skills and instinctual expertise as a
connector make hard ‘Kip” Serafin the go to |

the best of Falm Springs and the Coachella Valley.

an extenshve background and expertise in relationship
marketing and inv

SRy he Kip Group | Locations 7630 which has since

Luxury Brands and nurmerous Fortune S00 campar
How did you earn your unigue skills? | starbed out in

ith veniure grougs 1o creabe unigue
and marketing campaigns for brands li
Clairol, Proctor & nble ard Thal Kitchen | spent my
early career leveraging oy Jul iclans bo cotirmize
profit &
Th

What brought you to Palm Springs? Whee |

to Falm Springs in the 807 | was drawn to the stunning
rmid-Cantury e | laber E g irvohviaed waith the
Falm Springs Preservation Foundation while 1 was lving

in San Francisco and im el im Marketing fiowr the Mapa
wine mdustry. This introduced me to a number of the
property oweners | work with and today 1 sit on the advisory
board for Pal ngs Preservation Foundation and the
board af Palr
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g
. We are sp L
unigue and usive venues and ko
are the perfect fit for corporate and pri
as wall as for photo, film and TV shoots.

‘What are somae of the exciting projects you have
eoming up? Aside from producing mega-events at my
wveruss, ['ve added an Executive Producer cradit to m
resurne for th
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